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Backgammon Around the World

The New Rollers:
SocialBackgammon Clubs
Take Center Stage

By Stu Steene-Connolly

The Social Point backgammon club
in session. Photo courtesy of cross the country, a chic new wave of social clubs is rapidly
Rosemary Steffen. emerging, and their game of choice is the ancient pastime of
backgammon. These aren't your diner or backroom meetups; they
are dynamic, stylish social enterprises being launched by young
entrepreneurs who have turned a passion for the checker-and-dice game into a
profitable side venture. By hosting regular events in trendy bars, hotel lounges,
and cultural venues, these founders are tapping into a demand for in-person,
screen-free social connection. The model is simple but effective: charge a modest
entry or membership fee for an organized evening of play, providing a built-in
community and generating revenue while introducing a new generation to the
joys of the game.

'The founders of these new clubs are consciously reclaiming the "glamor" of
backgammon's heyday in the 1970s, when the game was synonymous with
high-society nightlife and jet-set sophistication. They are curating an elevated
atmosphere that transcends a simple game night, focusing on well-crafted
cocktails, sophisticated venues, and a palpable sense of occasion. The enticing
sound of dice rattling in the cup and the focused, yet social, energy around

the board are now the soundtrack to a stylish evening out. These clubs are
successfully branding backgammon as a timeless cultural touchstone, making it
cool again by pairing the classic game with modern-day aesthetics and vibrant
social networking.

In the following pages, we interview several founders around the country and
their club’s story. The interviews have been lightly edited for clarity.
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The Story of NYC Backgammon: Cultivating
Competition and Good Company

Remington Davenport, founder of NYC Backgammon Club, sat down with USBGF's
Stu Steene-Connolly to discuss the club’s rapid rise and her vision for reshaping
modern backgammon.

The Genesis of the Club

Remington’s relationship with backgammon began in childhood, but the spark
tor NYC Backgammon Club came from a much later realization: New York
City lacked a space that truly reflected the diversity and energy of the people
who live there.

“I've been playing since I was a kid, but in New York, I was just searching for
somewhere to play. I found the local club on Meetup, and while I love the
people there, the demographic just didn't feel right for me. There were very
tew women and very few people in their 20s and 30s. That really shocked me. Remington Davenport, New York
New York is one of the biggest and most diverse cities in the world.” impresario extraordinaire.

Recognizing this gap, Remington decided to create something for her own
social circle—without any grand ambitions.

“I had spent my entire career in sales and was feeling burnt out. I thought,
‘T1l just put something together for me and my friends.” I had no intention
of building what this has become. It was just for fun.”

Rapid Expansion and Strategic Growth
What began as a small weekly gathering quickly gained momentum as passersby
and friends of friends began joining in.

“New people just started showing up. About two months in, we had 50
people come out. That was the turning point. I remember thinking, ‘Oh my
god, this is crazy—we could actually change New York.” Exactly one year
after starting the club, I went full-time. I knew I had to spend every waking
hour thinking about how to grow backgammon.”

Leveraging her background in sales and the power of word-of-mouth, Remington
grew the club without spending a dollar on traditional advertising. In just over two
years, more than 4,200 people have attended NYC Backgammon Club events.




The Vision for the Future: Professionalizing
the Social Scene

Remington’s next chapter focuses on closing the gap
between casual social play and competitive tournament
backgammon.

The Monte Carlo Team

Inspired by her experience at the Backgammon World
Championships in Monte Carlo, Remington launched a
structured competition team designed to make high-level
study collaborative and engaging.

“Most tournament study happens alone, and that just didn’t
sound fun to me. We created a 12-month program where
players study together and learn directly from grandmasters.”

The League

NYC Backgammon Club’s team-based league now features
three divisions—beginner, intermediate, and advanced. In
its third season alone, 235 players competed in an eight-
week format that balances improvement, accountability, and
community.

Expanding Demographics

Through initiatives like Gals Who Gammon and Gays
Who Gammon, Remington is intentionally bringing more
women and younger players into the game while creating
spaces where people feel seen and welcomed.

Collegiate Program
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To support long-term growth, Remington is launching a
collegiate backgammon league, beginning with student-led
clubs at universities such as Duke. The goal is to build a
pipeline that introduces the game to the next generation early.

Improving Community Standards
At the heart of Remington’s work is a commitment to
changing the culture of competitive backgammon.

“What makes my club successful is how much I prioritize
good sportsmanship and warmth. People love coming
because they feel welcomed, and that’s what allows the
community to grow organically. At some tournaments,

a few bad apples can really sour the experience for
newcomers, and there are often no consequences. My
players come up to me at events all the time saying, “You
won't believe what just happened.” I want to change
that—to create a competitive environment that is
respectful, welcoming, and open to everyone.”

Through NYC Backgammon Club, Remington Davenport
isn’t just growing a game—she’s redefining what modern
backgammon culture can look like.You can learn more by
visiting nycbackgammon.club. ——=@]



http://nycbackgammon.club
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The Story of Backgammon Social:
Bringing Meaningful Connection
fo an Ancient Game

Stu Steene-Connolly introduces the talented co—founders of Backgammon Social,
Eugenia Camargo Hoyos and Gina Macropulos, who are using the classic board game
we all love to create a vibrant, modern social community, watch the full interview on

youtube.com/usbgt64
The Genesis of the Club

'The idea for Backgammon Social was a natural outgrowth of the
co-founders friendship.

Eugenia: "I'm Eugenia Camargo from Colombia and my co-founder is Gina
trom Greece. We met in Miami where we started this club about a year ago, and
It really stemmed from our friendship. We wanted to create something together
and Backgammon Social was the perfect venture."

Entrepreneurs Gina Macropulos and
Gina: "Backgammon Social really just wants to bring people together. Eugenia and I Eugenia Camargo Hoyos.
started this club a year ago because we wanted to do just that in a way that was a little
bit more meaningful and different and not your typical night out in Miami.

"For me, it's rooted in my Greek heritage. For Eugenia, it's a game that she's
always loved to play with friends. We realized, this is a game that we love, our
friends love it, let's really use it as the tool to bring people together. We found
from our very first event that when you put a backgammon board between two
people, it immediately takes the pressure of the social interaction and it allows
them to connect in a genuine way."

Rapid Expansion and Strategic Growth

Backgammon Social launched successfully in Miami and quickly sought
to expand. The co-founders now run events across the US, UK and Europe
utilizing a strategy focused on community and location:

Gina: "We launched in Miami. It immediately took off with the help of
amazing brands and sponsors...we decided quickly that we wanted to expand
to a couple of new cities. First we went to Philly, which is where I did my
undergraduate degree, and were we connected to Florentina Sergiou who had
just started a club in Philly and was keen in joining forces with us. Eugenia
recently moved to London and I recently moved to the Bay Area, so we
expanded to those locations as well.”

Eugenia: "I think the key of starting in a new city is really to think of the
experience in a customer-centric way. If you really take time to understand
the people you're going to be catering to, what's important to them, not from
a backgammon lens, from a people lens then you can create meaningful events
that they will resonate with. That can mean choosing venues that people love,
venues that people recognize, venues that are going to be comfortable, that are
going to be welcoming when you walk in."


http://youtube.com/usbgf64

Why Backgammon?
'The game of backgammon itself is key to their success,
providing the perfect social framework:

Gina: "I think backgammon is the perfect mix of strategy
and luck. You can be a beginner and you can win. That's
very motivating. With backgammon, there's space for the
joke, the smile, the banging on the table, it just gives a little
bit more wiggle room for those organic human interactions
to take place.”

The Experience for a New Player
A new attendee can expect a casual, comfortable night
designed for connection:

Gina: "You're going to walk in, you're going to be greeted
by a host who's gonna ask you, how you're doing, what your
level of skill is, where you're from... they're gonna introduce
you to somebody else. If you've never played before, they'll
pair you with somebody who will teach you how to play.
We really rely on the community to help each other in
doing that... you'll probably strike up a conversation with

a few different people in the night, you'll leave with a new
friend I hope, or a new flirt!”

!
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Future Goals and How to Support
'The co-founders are focused on pushing their concept
further and are open to creative partnerships.

Eugenia: "We're trying to push the boundaries of where
backgammon clubs are hosted, what it means to go out to
play a board night or a board morning... we really want to
push the envelope and make amazing events. If you have
space or ideas, please reach out to us."

Gina: "Really excited to be joining forces with the U.S.
Backgammon Federation and try to close the gap a little
bit between more casual and more experienced professional
players."

Events and Promaotions

Be sure to join their newsletter here: backgammonsocial.club
and follow them on Instagram for all the latest events:
@backgammon.social. ——=@]

A new and attractive kind of backgammon scene!


http://backgammonsocial.club
http://instagram.com/backgammon.social
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Rosemary Steffen: Making the Social Point

In a whirlwind year, Rosemary Steffen has gone from becoming a competitive force to a
pioneering club organizer. Her journey, rooted in family legacy and fueled by a passion
for community, is revitalizing the game for a new generation in Fort Lauderdale.

AlegacyReborn

Backgammon is in Steffen’s blood. Her parents once operated the renowned Ace
Point Club in New York City. While the game took a back seat during her childhood,
it was her father, Alan Steffen, who reintroduced her to it during his retirement.

Her competitive start was accidental but auspicious. After being entered into

a tournament without notice, Rosemary reached the semifinals despite barely
knowing the rules. "I was absolutely terrified... I was arguing over the Crawford rule
because I had no idea what it was," she recalls. "Somehow, by the grace of God, I
made it to the semifinals and that really gave me the bug."

As for why she created her club, she explains: “I ended up switching things around
and wanting to get more young women into competitive backgammon. So I went Rosemary Steffenis leading Florida's
to Cherry Blossom, and I was the only woman in their 20s in the room, and that's growing youth movement.

when I was like, I have to do this”

Bridging the Knowledge Gayp: The Social Point

Identifying a lack of peers her age in the competitive scene, Steffen founded The
Social Point in Fort Lauderdale, Florida. Her mission was clear: make backgammon
accessible, social, and fun for people in their 20s and 30s.

* The Challenge: A social media poll revealed that many young people didn't

even know what backgammon was.

* 'The Strategy: Drawing on her background as a field organizer, Steffen
focuses on relationship-building rather than just the game itself.

* The Format: The club uses a "Social Ladder" where players must win three
consecutive matches to earn food and drink vouchers, encouraging both
competition and social interaction.
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What Makes A Social Club

* Community: Steffen believes the "social craving" in her generation is
a primary driver for the club's success. "People come and they find a
community and that's what brings people back."

* Growth: Since its launch in June, the club regularly attracts 20 to 40 young
players, some of whom have already progressed to major tournaments like

the Miami Open.

* Inclusivity: A major goal for Steffen is increasing female participation. "I am
really, really passionate about getting more young people into competitive
backgammon, especially young women."

* Advice for Organizers: Steffen emphasizes that "retention matters" and that
success lies in making the game "accessible, not intimidating." Focus on the
relationship, not the playing.

What's Next?

Rosemary has her sights set on the Open Division and hopes to turn The Social
Point into a broader movement. Comparing her vision to the rise of pickleball, she
aims to popularize backgammon as a "third place” for connection and play.

She attributes much of her success to “my mom, my dad, Karen Davis, Julius High,
Nedra Lyles, for everything you do, and your unwavering support, and thank you
so incredibly much to John Pirner with the U.S. Backgammon Foundation and
everybody else who has donated boards for The Social Point. We would not be able
to teach complete beginners without them!”

The Social Point—Rosemary Steffen’s

nexus of backgammon for arising To support The Social Point's mission through board donations or contributions,

demographic. visit website: fortlauderdalebackgammonclub.com. —==@1]

i

= |



http://fortlauderdalebackgammonclub.com

